
Year 10 : In the News

Graphic Design
• Art work that is produced to COMMUNICATE or EXPLAIN an idea, to a group of 

people.
• Graphic designers combine words, symbols and images to create a visual 

representation of ideas and messages.

Propaganda Posters

Examples of poster designs

Keep Calm and Carry On origins

‘In the News’ Design Brief 

• Today, propaganda is commonly thought of to be false or misleading and the term 
is commonly used in a derogatory way. However, during WW1 & WW2  these 
posters were created to spreading ideas or information to further a cause.

• A motivational poster produced by the British government in 
1939 in preparation for World War II. The poster was intended 
to raise the morale of the British public, threatened with air 
attacks on major cities. Although 2.45 million copies were 
printed, and although the Blitz did in fact take place, the 
poster was only rarely publicly displayed and was little known 
until a copy was rediscovered in 2000

• Many artists, designers and art movements create artwork inspired by current 
and relevant topics in the news. Propaganda posters from the World War were 
used to encourage the public to conform. Russian constructivism came after 
WW1 to provide structure and like the London Underground Posters to educate 
the public and finally Banksy and Shepard Fairy design posters and art work to 
raise awareness of political views.

• Investigate appropriate resources and design a poster or piece of artwork that 
communicates  a relevant topic that is in the news. 



We Can Do It! 

Year 10 : In the News Starting Point

We Can Do It!" is an American World War II 
wartime poster produced by J. Howard 
Miller in 1943 for Westinghouse Electric as 
an inspirational image to boost female 
worker morale. 
The poster was very little seen during 
World War II. It was rediscovered in the 
early 1980s and widely reproduced in many 
forms, often called "We Can Do It!" but also 
called "Rosie the Riveter" after the iconic 
figure of a strong female war production 
worker. The "We Can Do It!" image was 
used to promote feminism.

Briton Needs You

Lord Kitchener Wants You is a 1914 
advertisement by Alfred Leete which was 
developed into a recruitment poster. It 
depicted Lord Kitchener, the British Secretary of 
State for War, above the words "WANTS YOU". 
Kitchener, wearing the cap of a British Field 
Marshal, stares and points at the viewer calling 
them to enlist in the British Army against 
the Central Powers. The image is considered 
one of the most iconic and enduring images 
of World War I. A hugely influential image and 
slogan, it has also inspired imitations in other 
countries, from the United States to the Soviet 
Union.

It’s Our Flag
It's Our Flag Fight for it Work for it. A poster commissioned by the 
London Parliamentary Recruiting Committee in 1915. It appeals to 
the sense of patriotism of its audience, using the British flag as a 
symbol to encapsulate what needed protecting.

In October 1939 the Government launched 'The Dig for 
Victory' campaign. People were urged to use gardens and 
every spare piece of land, such as parks, golf clubs and tennis 
courts, to grow vegetables. Even the moat at the Tower of 
London was used to grow vegetables.

Dig for Victory

Careless Talk Costs Lives

Careless talk costs lives' was the slogan of a nationwide 
campaign to prevent people from gossiping and letting useful 
information get into the hands of the enemy. It was launched 
on February 6, 1940.

In a war, not only military secrets are of potential use to an 
enemy. Casual talk coming to the attention of enemy agents 
could result in military and civilian casualties by focusing action 
on specific targets.



Artists Link 

Bauhaus Typography 

Russian Constructivism-
An art movement that 
arose just after WW1 that 
was minimal and ordered. 
The artwork was 
produced to educate the 
public.

Bauhaus style of typography 
plays with layout, geometric 
shapes, vibrant colours, and 
sans-serif letters in upper 
case or lower case fonts that 
are simple but strong.

Year 10 : In the News- Secondary Artists 

London Underground Posters-
Art on the Underground was introduced in 
1986 by Henry Fitzhugh to revive London 
Transport as a patron of the arts: the 
Underground commissions six works a 
year.

Artists

Typography 



Year 10 : In the News- Secondary Artists 

Artists Link 

Typography 

Banksy-

Banksy is a British street and 

graffiti artist. He likes to 

remain anonymous and not let people 

know his true identity. He often draws 

in high visibility public places such as 

on buildings or train stations. His 

paintings are often 

about politics, war and other important 

topics.

Artists

Shepard Fairey-
Frank Shepard Fairey is an American 
contemporary street artist, graphic 
designer, activist, illustrator, and founder of OBEY 
Clothing

Typography 



Year 10 : Initial Ideas and Developments

In the News Design development  

You need to take influence from your own research inline with your chosen starting points and secondary artists. Include inspiration from artists you have 
researched, further research and images from your photographs. Your final design must Include imagery and text. 
When creating your initial poster designs you  consider the composition carefully:
1. The focal point
2. Balance
3. Repetition 

Focal Point
A focal point is the area in the composition 
to which the viewer's eye is naturally drawn.

Balance.
Either making the poster or artwork 
symmetrical or giving equal weight/ space to 
each of the components- image and text. 

Repetition
This gives either the element you are 
repeating more importance and forces it to 
be the focal point and creates layers. You 
can also create repetition in the colour and 
media you use.



Year 11 Component 2- Design process
Starting point: Messages 

This student chose to focus 
their work on gender 
stereotypes. They have 
included the design brief 
and definitions of their 
chosen theme.

Research:  

Research 
studies of the 
work of different 
artists, exploring 
a range of media 
and techniques. 
Studies are 
annotated giving 
information 
about the artist 
and their work 
relating to the 
theme 
“Messages”

Design ideas –
Photographs, drawings 
and annotations

Photographs taken and 
design ideas developed 
in the style of the artists 
studied in their 
research.

Design development:  

Further photographs 

taken relating to the 

theme gender 

stereotypes. Different  

compositions 

explored. 

Development of final design:  

The selection of the most successful design, introduction of 
text, colour scheme and use of media. Annotations used to 
explain how  all are continually linked to the theme 
“Messages” and are informed by the artists studied.

Final Piece:  



Starting point: In the News  
This student chose to focus their 
work on the centenary of 
women's right to vote. They have 
included information about the 
Suffragette movement and 
historical photographs from 
newspapers and posters.

Research:  
Research studies of the work of 
different artists, exploring a 
range of media and techniques. 
Studies are annotated giving 
information about the artist and 
their work relating to the theme-
“In the News”

Further research: 
Secondary sources

Relevant images 
from books, 
newspapers and the 
internet used to 
inform their design 
development. 
Annotations giving 
factual  information 
about Emmeline 
Pankhurst and the 
suffragette 
movement. 

Design ideas:  

Development of design ideas from drawings of 
research images from secondary sources. Exploring 
use of text and design compositions.

Development of final design:  

Developing design ideas in to a final design. The 
selection of the most successful design ideas, text, 
colour scheme and use of media. Annotations used 
to explain how  all are continually linked to the 
theme “In the News” and are informed by the 
artists studied.

Final Piece:  

Year 11 Component 2- Design process



Year 10 : Final Pieces Examples
In the news theme: 

Suffragettes. 
Centenary of women's 

right to vote.

A historic theme of 
women's rights and the 
suffragettes, influenced 
by a modern poster 
through its limited colour 
pallet and composition. 



Year 10 : Final Pieces Examples

In the news theme: Mental Health 
Mental Health is a 
prevalent subject in the 
news all of the time and 
relevant to everyone. 
Mental Health and 
emotions are also linked 
to colour symbolism and 
the overlapping 
elements of the artwork, 
creating depth and 
mystery.



Year 10 : Final Pieces Examples
In the news theme: 

Me too and Feminism

Me Too is a movement 
against sexual 
harassment and sexual 
assault of women. The 
phrase "Me Too" was 
initially used in this 
context on social media 
in 2006, on Myspace, by 
sexual harassment 
survivor and activist 
Tarana Burke. This 
student has connect this 
modern movement with 
women's important role 
in the war. 



Year 10 : Final Pieces Examples

In the news theme: War and 
Gun Laws



Year 10 : Final Pieces Examples

In the news theme: 
Inequality, IRA Manchester 
Bomb and Grenfell Tower.


